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Bahrain  US$8, Egypt US$8, Iran  US$8, Iraq US$8, Jordan US$8, Kuwait US$8, Lebanon US$8, Oman US$8, Qatar  US$8, Saudi Arabia  US$8, Syria  US$8, UAE US$8, Yemen US$8

Independent...
Middle East Health was established in 1975. Since then it 

has proudly maintained its position as the leading 

independent, English-language medical trade magazine for 

the Middle East region.

On target...
Middle East Health is published bimonthly (six times a 

year) and has a distribution of 15,500 and an estimated 

readership of more than 67,000. It is read by decision-

makers in the industry – senior doctors across all special-

ties, heads of department, hospital directors and 

administrators, pharmacists, laboratory scientists, 

importers and distributors, as well as senior officials in the 

ministries of health in the Middle East.

Perfect medium...
For manufacturers and exporters interested in this fast 

growing and lucrative market, Middle East Health is the 

perfect medium to introduce products to the region 

support distributors, raise brand awareness and find 

buyers.

Wealth...
On the back of vast oil wealth, large government-led 

healthcare infrastructure projects are taking place across 

the region, ensuring that the Middle East continues to be 

one of the fastest growing healthcare markets in the 

world.

Healthcare Expenditure Patterns – MENA region

Note: * World Health Statistics 2018

Bahrain 100 59 41 30 2 7 585 409 24,051 24,051 1,569
Egyp1 99 29 71 62 1 5 36 89 58 2,538 2,538 98,424
Iran 100 46 54 36 4 22 222 262 5,591 5,591 81,800
Iraq 99 48 51 51 2 6 115 123 5,830 5,830 38,434
Kuwait 100 88 12 11 4 9 1,507 206 34,230 34,230 4,137
Lebanon 99 50 49 33 4 13 343 336 8,218 8,218 6,859
Oman 100 88 12 6 4 8 595 84 16,415 16,415 4,829
Qatar 100a 75 25 10 2 6 1,282 435 68,794 68,794 2,782
Saudi Arabia 100 62 38 14 4 11 927 558 23,337 23,337 33,703
UAE 100 52 48 13 2 7 937 830 43,005 43,005 9,631
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Media and 
Marketing 2026
The INTELLIGENT way to 
market your healthcare 
products and services.

Over 50 years’ experience 
has allowed us to fine-tune 
our distribution in 15 Middle East 
countries. This ensures 
Middle East Health goes 
to the people who count – senior 
doctors, heads of departments, in 
essence the decision makers in the 
healthcare industry – the 
people who can buy our products.

https://middleeasthealth.com/
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JANUARY
• Cardiology
• Telemedicine
• Imaging – Computed

Tomography

MARCH
• Oncology
• Imaging – Ultrasound
• Anaesthesia &

Intensive Care

MAY
• Women’s Health
• Hospital Information

Technology / PACS
• Surgery

JULY
• Paediatrics
• Imaging – MRI

SEPTEMBER
• Hospital Services (waste

management, laundry,
catering, etc)

• Sports Medicine/
Orthopaedics

• Imaging – X-Ray

NOVEMBER
• Lifestyle Diseases
• Hospital Design
• Annual North American

Hospital Report Supplement*
*Special advertising prices apply

2026 EDITORIAL CALENDAR

• Regional healthcare news
• International

healthcare news

Regular content in each issue
• Healthcare research news
• Product news & reviews
• Interviews

*Please note editorial features are subjet to change

Editorial deadlines fall in the last week two months 
prior to publication. For example: the deadline for the 
November issue is the last week of September.

Editorial deadlines

Throughout the year we act as media partner with a 
range of medical exhibitions and conferences across 
the region, including events in Saudi Arabia, UAE, 
Egypt, and Turkey. Middle East Health is distributed at 
these events.

MEDIA PARTNER

DISTRIBUTIONS ADVERTISING RATES

MECHANICAL DATA

Series bookings are better for brand promotion and attract 
substantial discounts. Contact Advertising Sales to work out a 
rate suited for your budget.

Innovative advertising: Quotations for gatefolds, inserts and 
other innovative adverts available on request.

Leaderboard (Header Banner)...............US$ 2,500 per month
Size 728px (Width) x 90px (Height) 

Large Rectangle (Inline Banner)...........US$ 2,000 per month
Size 336px (Width) x 280px (Height)

Learderboard (Inline Banner)................US$ 1,500 per month
Size 728px (Width) x 90px (Height) 

  Series Discount

Online Advertising on www.middleeasthealth.com

Months  ..........................................................January/February; March/April; May/June; July/August; 
September/October; November/December

Booking Deadline.......................................4 weeks prior to publication
Material Deadlin e......................................2 weeks prior to publication
Cancellation policy: In case of cancellation of advertisements already booked, kindly inform us at least a month prior to the publishing date. If the 
deadline is not adhered to then the advertisement in question will be carried and subsequently an invoice will be raised for payment.

PUBLICATION SCHEDULE

Editorial enquiries
Editor: Callan Emery
T: +971 4 391 4775
PO Box 502068, Dubai, UAE
T: +971 4 391 4775 F: +971 4 391 4888 
editor@MiddleEastHealth.com

Marketing & Advertising
Middle East, Asia, Africa, Europe 
Michael Hurst
PO Box 502068, Dubai, UAE
T: +971 4 391 4775 F: +971 4 391 4888 
michael@MiddleEastHealth.com

The Americas
Joy Sarkar
PO Box 502068, Dubai, UAE 
Dubai, United Arab Emirates 
Tel: +971 4 391 4775
Fax: +971 4 391 4888
joy@MiddleEastHealth.com 

Japan 
Mr Katsuhiro Ishii
Ace Media Service Inc.
12-6, 4-chome, Adachi-ku
Tokyo 121-0824, Japan
T: +81-3-5691-3335
F: +81-3-5691-3336
amskatsu@dream.com

Subscriptions
Savita Kapoor
PO Box 502068, Dubai, UAE
T: +971 4 391 4775 F: +971 4 391 4888 
savita@MiddleEastHealth.com 

China 
Ms. Li Ying
Medic Time Development Limited
No. 19, 21st Floor
International Mayor Communication Center
Nanshan District, Shenzhen, China
T: +86-755-23981233, T: +13 5000 57583
liying@medictime.com

Taiwan
Larry Wang
Olympia Global Co. Ltd.
T: +886 4 2242 9845
F: +886 4 2358 7689
media.news@msa.hinet.net

Serving the region for over 40 years

www.MiddleEastHealth.com 

News, Reviews, Interviews
Middle East Health editorial content focuses on healthcare 
news, medical research news, new medical technology, 
medical device reviews, interviews with leading specialists in 
the industry, regional exhibitions and conferences, and 
regional healthcare developments. 

Middle East Health journalists travel regularly in the region 
to research and write healthcare profile, visit leading 
medical institutions and keep up to date with the latest 
developments in regional healthcare.




